
The outbreak of novel coronavirus disease (COVID-19) has had 
far-reaching consequences for the entire world. As we work to 
overcome the limitations and disruption caused by the pandemic, 
it ’s becoming increasingly evident that our societies have 
changed forever. However, at the same time, it’s also clear that 
many of mankind’s values will endure, even as we adjust to the 
major changes forced upon us.

 In the Kurita Group’s medium-term management plan 
launched in April 2018, part of the basic policy is to “dismantle 
preconceived ideas.” That’s because it will be risky to stick with 
existing approaches, no matter how successful, if we want to 
build a robust earnings structure that remains viable well into 
the future. Since launching the plan, we’ve implemented a whole 
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Disclaimer
This report contains forward-looking statements from Kurita 
Water Industries Ltd. and its consolidated subsidiaries 
pertaining to plans, forecasts, strategies, and results. These 
forward-looking statements are based on currently available 
information, and actual results may vary significantly from the 
forward-looking statements contained in this report due to a 
range of variable factors.

* Trademarks (products, services, logos) used in this report 
belong to the Company or to owners who have approved the 
Company’s use of the trademarks.
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range of initiatives to reform business processes and transform 
business models, but there’s a fundamental value that we should 
still adhere to – always strive to create new value that supports 
the development of society and industry – which dates back to 
the first days of the Company when we started providing value 
with water treatment chemicals. That stance is also clearly 
expressed in our corporate philosophy, which we work to put 
into practice every day. 

 To communicate those values to stakeholders and create a 
starting point for discussion within and outside the Kurita Group, 
we decided to publish our first-ever Integrated Report last year. 
The Kurita Group is still exploring ways to achieve integrated 
business management, but we hope this second report will help 

to explain the Group’s stance on many issues, providing an 
opportunity  to spur construct ive dia logue with a l l  our 
stakeholders.

July 2020

Michiya Kadota
President and Representative Director
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